RGB

GROUP

Research & Branding

NMPE3EHTALUA PE3YIIBTATOB BCEYKPAUHCKUX
WCCNEOOBAHUWU OBLWECTBEHHOIMO MHEHUA
«OBWWECTBEHHO-NMOMIMTUYECKAA CUTYALUA B YKPAUHE»

MHOOPMALUA Ob UCCNEAOBAHUNA

CTATYC OBLLEHALUMNOHA/IbHOE UCCNEOOBAHUE

CPOKU NPOBEAEHUA 26 AaHBapA — 6 peBpana 2015 r.

MaccoBblii ONpoc B3pOC/AOro HaceneHun crapuie 18-tu net B 22-x obnacrax
METOL, YKpauHbl u r. Kues (3a ucknroueHmem AP Kpbim, r. CeBacTononb,
DoHeuKoun u JlyraHcKoit obnacrei)

BbIBOPKA ‘ 1500 pecnoHAeHTa owmnbKa BbI6OPKM + 3%

> C6op uHgopmayuu nPoeoodusica Memoodom AUYHO20 UHMepebio 8 22-x 06aacmax YkpauHsl u 2. Kuee (3a uckawoyeHuem AP
Kpbim, 2. Ceeacmonons, [loHeyKoli u JlyaaHckoli obnacmeti).

> PecnioHOeHmbl ombupanucs no KeomHoli 8bibopKe, penpezeHmupyowieli 83pocsoe HacesneHue CMpaHel Mo mecmy
npoxcusaHusa (obnacmes), nony u eo3pacmy.

HEKOTOPBLIE JAHHBIE B TPE3SEHTALUN NMPUBEAEHBbI B ANHAMMUKE



- AVHAMUKA YAOBNETBOPEHHOCTW YKPAMHLIEB XW3HBIO, KOTOPYIO OHW BEAYT
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OKmabpe 2009 - chespans 2015 2.; % K onpoweHHbIM
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®espans 2015 2.; % K onpowieHHbIM

H B uenom ygoBneTBopeHbl  HB Lenom He yaoBneTBOpeHbl B 3aTpyAHUNUCH OTBETUTHb

3anag

LleHTp

BocTok

YKPAUHA B LIEJIOM




JINYHASA BE3OIMNACHOCTb NPAXXOAH

Mapm 2013 - peepans 2015 2.; % K 4ucay onpoweHHbIX

Research & Branding

Y1OB/IETBOPEHHOCTb YPOBHEM JINYHOU KAK U3MEHMWNJICA YPOBEHb JINYHOU
BE3OIMNMACHOCTU (mapm 2013 — ¢hespans 2015 22.) BE3OINACHOCTHU 3A INOC/IEAHUE 6 MECALIEB

3aTpyaHunu B uenom B
Cb OTBETUTb nyvuwyto

5% CTOPOHY
0,
B uenom 3%
YAOBJIETBOPEHbI
B uenomv B
XyALuyHo
CTOPOH
B uenom He 4|200/0 y
yOOBJIETBOPEHbDI o
N3MEHUIJICA
70 50%
3aTpyaHunuchb 1 = Mapr, 2013
OTBETUTb = Mapr, 2014

m QeBpanb, 2015



RGB

GROUP i (HeCKONIbKO Omeemoe u3 cnucka)

Research & Branding s i AR .k As2ycm 2014 - gpeepanb 2015 2.; % K onpoweHHbIM
PFE -

B TpeBora ® Hapexpa m Ctpax ® PacTepsiHHOCTb

= OnTUMU3M ® Be3bicXxoaHOCTb = [leccumusm YBepeHHOCTb

= UHTepec = [1pyrue H 3aTpyaAHUITUCb OTBEeTUTDb
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ABrycrT, 2014 CeHTAOpPL, 2014 OkTAb6pL, 2014 Hosb6pb, 2014 dPeBpanb, 2015 )



=e=CTtpax

(HecKonbKO omeemoe u3 CruckKa)

As2ycm 2014 - gpeepanb 2015 2.; % K onpoweHHbIM

=0=PacTepsAHHOCTb =0=0ONTUMU3M

i, )
—D

ABrycrT, 2014

CeHTAOpPL, 2014

OkTAb6pL, 2014

Hosb6pb, 2014 dPeBpanb, 2015 )




YPOBEHb COLUMUAINIBHOIO ONTUMU3MA
(YEPE3 rog syayT XUTb JIYYLLE WUITN XY)XXE, YEM CEAYAC)

®Pespans 2015 2.; % K onpoweHHbIM

® B uenom nyywe = Tak e Kak M ceMyac  ® B uenom xyxxe ™ 3aTpyaAHUINUCL OTBETUTbL

3anag

LleHTp

BocTok

YKPAUHA B LIEJIOM




GROUP .o

Research & Branding

CeHmsabpob 2014 — deepane 2015 22.; % K onpoweHHbIM

-e-B uenom B He NpaBUSIbHOM -~®-B 4yeM-TO B NpaBUSIbHOM, a B 4eM-TO - HeT (3/0) —o-B uenom B npaBUNbLHOM

?

?

CeHTAOpPL, 2014 OkTA0pL, 2014 Hosbpb, 2014 deBpanb, 2015
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Ae2ycm 2009 — cpespans 2015 22.; % K onpoweHHbIM
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" AVHAMYKA OLEHKV KUTENSIMY YKPAWHBI NONUTUHECKON CUTYALIMM B CTPAHE
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As2ycm 2009 - cpeepane 2014 22.; % K onpouwleHHbIM
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BOJIbLWE BCEINO (Heckosibko omeemoeg U3 CruckKa)

CeHmsabps 2014 — cpespans 2015 22.; % K onpowieHHbIM

A— A
g 72
BoopyXeHHbIN KOHPNUKT 65

PocT ueH, nudnauunsn 49 525
BespaboTtuua/norepsa padboTbl 32

HecTtabunbHOCTbL Kypca rpMBHbI, fonnapa, eBpo 18
MaHuka n xaoc 17
PocTt npectynHocTu 14

OcTtaHoBKa npou3BoAcTBa -2
MaccoBas genpeccusi HaceneHus
OTKa3 OoT NPMBbLIYHOro Obpa3a XKU3HU

Ynagok cenbCKOro xo3siucTea 6

4
o 4
Ob6ecueHMBaHue BKNaaoB, coepexeHnn A = CeHTAGpDL, 2014
3

Opyrue 1
= OKTAOpL, 2014

HeT Takux

R PR

3aTpyaHWNUCb OTBETUTL |1 2 ® PeBpanb, 2015

~"



FE_B YHMTI::IBAFI COBbITVIFl I'IOCHE,D,HI/IX MECSILEEB, CYUTAIOT, YTO HA CEFOOQHSLUHUW OEHD...
GROUP U (oOuH omeem o crucky)

Research & Branding

Mapm 2014 - ¢pespane 2015 22.; % K 4ucay onpoweHHbIX

YKpauHa TO/IbKO BXOAUT B MaCLLUTabHbIN
Kpu3anc

43
YKpanHa HaxoauTca Ha NMKe macwTtabHoro 43
Kpu3uca 43

YKpanHa nocteneHHo BbIXoAUT U3
MacwTabHoro Kpusuca

MacwTtabHoro Kpu3nca Ha Camom gene Het

= Mapr, 2014

3aTpyAHUAUCD OTBETUTD
® PeBpanb, 2015



YITPOXAET 1M YKPAUHE OE®ONT

®Despans 2015 2.; % K onpowieHHbIM;

3aTpyaHUNnNCb
OTBETUTb
17%

B uenom ga
55%

B uenom Het
28%



3aTpyaHUNNChb
OTBETUTb
14%

Hukak He
N3MeHuTCcH
19%

B uenom oyaet
ynyJlwarbcs
15%

B uenom oypet
yXyAlwaTtbcs
YA

BITVXXAULLUE 6 MECSILIEBB

®eapans, 2015 2.; % K onpowieHHbIM



®espans 2015 2.; % K onpouwleHHbIM;

3aTpyaHMNUChL
OTBETUTbL
2%

B yeM-10 Aa, a B
YeM-TO HeT
21%



®Despans 2015 2.; % K onpowieHHbIM;

YBenuuunuco
1%

Octanuck Ha
NpeXHeM ypoBHe
36%

YMeHbLWunnuchb
61%




MpoaykTbl NUTaHusA

Opexpa n obyBb

OT1AabIX, oTNyCK

INeyeHue, MeanKamMeHTbI

Hocyr n pasBneyeHus
KommyHanbHble pacxoabl

Menkas 6biTOoBasi TeXHUKa
Pacxopabl Ha TpaHcnopT

KpynHas 6biTOBas TexHUKa

CBA3b (B TOM uncrne n MobunbHas)
Bonblmne NoKynku (HeABUXKUMOCTb, aBTOMOOUIb U T.N.)
MpenmeTbl pockowm
O6pa3oBaHue

Hu Ha yeM He aKOHOMAT

3anyp,H UINCb OTBeTUTb

(HeckosibKO omeemoe u3 crucka)

Mapm 2014 - ¢pespane 2015 22.; % K onpoweHHbIM

33

37

38

36

56

53

= Mapr, 2014

= @eBpanb, 2015



He nmelot cbepexeHun
MeHblue, yem Ha mecsiy
Ha mecsiuy

Ha 2 mecsina

Ha 3-4 mecsua

Ha 5-6 mecsiueB

Ha 7-12 mecsiueB
Bonblie, YeM Ha roa

3anyﬂH UNNCb OTBETUTDb

'HA KAKOE BPEMFl PECI'IOHJ],EHTAM XBATUT CBEEPEXEHWUWU, ECINN NOTEPAIOT BCE
5 TRy MMEIOLWLMUECA CErogHA UCTOYHUKKU 0OXOO0B

®espans 2015 2.; % K onpouwleHHbIM
-



UckaTb pononHuTenbHbIN 3apaboTokK (BTOpYHO,
TpeTbio paborty)

PaGoTtaTb, kak n paboTtanu

Mepexnpatb, oTCUAETLCA

MUckaTb noMoLLM CO CTOPOHDI

O6beanHATLCA B rpynnbl, YTOObI bOpoTLCSA C
TPYAHOCTSAIMU COBMECTHbIMU YCUITUAMU

Opyroe

3anynH UNnUCb OTBETUTHL

MOJENN NOBEOEHUA B KPU3NUC

Hoabpo 2008 - chespans 2015 22.; % K 4ucay onpoweHHbIX, HECKO/IbKO omeemos

38

39

= Hos6pb, 2008

® PeBpanb, 2015
""""""""""""""""""""""""""""""""""""""""""" 19)



TPETUA MANOAH

®Pespansb 2015 2.; % K onpoweHHbIM;

Research & Branding

BEPOATEH /1N HEOBXOAUM JinN roToBbI /711 YHACTBOBATD

3arpyaH 3aTpyAaHu
unucb ncb

3aTpyaH
OTB:TMT B OTBETUTb Py

15%
19% Luesnom
BEpPOATH
o
49%

B
Leniom
He
BeposiTH
o
32%




Ag2ycm 2014 — ¢pespans 2015 22.; % K onpowieHHbIM

= B uenom ogobpstoT ® B uenom He ogobpstoT B 3aTpyAHUNIUCb OTBETUTb

AsrycrT, 2014

CeHTAOpPL, 2014

OKTA6pb, 2014

Hos6pb, 2014

®PeBpanb, 2015




Eﬁ;ﬁ Qﬁo'EHPmOT i HE ondsp;l tOT OENCTBUS MPEMbEP-MMHUCTPA YKPAUHbI A. SILJEHIOKA

Research & Branding

Ag2ycm 2014 — ¢pespans 2015 22.; % K onpowieHHbIM

= B uenom ogobpstoT ® B uenom He ogobpstoT B 3aTpyAHUNIUCb OTBETUTb

AsrycrT, 2014

CeHTAOpPL, 2014

OKTA6pb, 2014

Hos6pb, 2014

®PeBpanb, 2015




R&B 6;16:‘5"#% vmm HE OﬂdBPﬂIOT OEWCTBUSA NMPELQCELATE/S BP YKPAUHbBI B. TPOACMAHA

Sseﬁhgagdil:: -'.. _. FEITERLEEE, ®espanb 2015 2.; % K onpoweHHbIM
e Wi

3aTpyaHUNUChH
OTBETUTb
18%

B uenom ogobpsioT
32%

B uenom He
ogoopsoT
50%

)



OOHELIKOW N NYTAHCKOW OBJIACTAX

CeHmabpob 2014 — peepans 2015 22.; % K onpoweHHbIM

® B uenom ga ® B uenom Het ¥ 3aTpyaHUNUCL OTBETUTHL

CeHTAOpPL, 2014

OkTAGpbL, 2014

Hos6pb, 2014

®PeBpanb, 2015




OOHELIKOW N NYTAHCKOW OBJIACTAX

®Pespans 2015 2.; % K onpouwleHHbIM
r ___ _y -

3anapg

LUeHTp

BocTok

YKPAUHA B LIEJIOM




GROUP

Research & Branding

CeHTA6OpPL, 2014

OkTA6pbL, 2014

Hos6pb, 2014

®PeBpanb, 2015

CeHmabpob 2014 — peepans 2015 22.; % K onpoweHHbIM




REB

GROUP

Research & Branding

3anapg

LUeHTp

BocTok

YKPAUHA B LIEJIOM




%B HACKOJ'I KO BEPOFITHO PACI.IJI/IPEHVIE 30HbI KODJIUKTA HA APYITUE OBJIACTU YKPAUHDI

GROUP

Research & Branding

CeHTA6OpPL, 2014

OkTA6pbL, 2014

Hos6pb, 2014

®PeBpanb, 2015

CeHmabpob 2014 pespans 2015 22.; % K onpoweHHbIM

® B uenom He BepoOsAITHO = 3aTpyAHUNTUCHL OTBETUTb




B rpaxxgaHCcKux BOMHax nobeautenen He
ObiBaeT

YKkpauHa gomxHa cpaxartbca 3a loH6acc oo
no6eaHoOro KoHua




%B OL!EHKA XAPAKTEPA I'IO,CIA‘-IVI YKPAUHCKUMW CMU UHOOPMALIUM O CUTYALIUU B CTPAHE,
GROUP i TRESE CBFIBAHHOVI C BOEBbIMU OENCTBUAMU HA BOCTOKE CTPAHbI

Research & Branding @espans 2015 a.; % K yucay onpowieHHbIX

UHcopmauma CMU kaxeTca 06bEKTUBHOM, ee
BMOJIHE 4OCTAaTO4YHO, YTOOLI pa3bupaTbca B
npoucxoasiuem

CMM 3avacTylo npeyBenmumBaloT pakTbl,
pa3XuraroT CTPacTU OTHOCUTENbHO CUTyaLuun B
CTpaHe, CBA3aHHOM ¢ 60eBbIMU AENCTBUAMU HaA

BOCTOKe YKpauHbI

CMMU HepoCcTaTO4YHO OTKPOBEHHO U MOJSTHO OCBeLaroT
CUTyauuio B CTpaHe, CBA3aHHYH ¢ 60eBbIMU
AEeUCTBMAMMU Ha BOCTOKE YKpauHbl, He AarT

HeobxoanMmon nHopmauum o npomcxoasLiem

3aTpyaHunucb oTBeTUTb

)



: AHHEKCI/IFI KPbIMA: CMOXET JIU YKPAUHA B BYOAYWEM BEPHYTb KPbIM

Mapm 2014 - gpespane 2015 22.; % K 4ucnay onpoweHHbIX

GROUP

Research & Branding

49
B uenom ga

B uenom Het

= Mapr, 2014
3anyﬂH UIINCb OTBETUTb

24 u @eBpanb, 2015



OJ'IbKOCOi'HACHbI UITIN HE COINACHbI CO CIIEAYIOLWLWMMWA YTBEPXOEHUAM

Etheop e iend ®Pespans 2015 2.; % K onpoweHHbIM

= B uenom cornacHsbl E B uenom He cornacHsl = 3/0

B 6yaywem KpbiMm BCce paBHO CTaHeET YacTbio
YKpauHbl

KprM YXe HuUKoraa He 6y.qu 4acTbio praVIHbI




MUIPALNOHHbLIE HACTPOEHUA

Wionb 2013 - gpespans 2015 22.; % K Yucay onpouwieHHbIX

lNEPEEXAJIN bbl U3 YKPAUHbI B IPYTYIO CTPAHY ECTb /i1 CPE4UN 3HAKOMBbIX TE, KTO YXE

HA NOCTOAHHOE MECTO XUTEJIbCTBA, EC/IN bbl BbIEXAJ1 XYXUTb 3A TPAHUL]Y
bbl/IA TAKAA BO3MOMHOCTb (uroneb 2013 - gpespanv 2015 22)

3aTpyaHnnu
Cb OTBETUTb
10%

B uenom pa

B uenom Het

= Uonb, 2013
3aTpyaHUNUCbL OTBETUTbL

= PeBpanb, 2015




